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2006 Key Accomplishments

# Destination
Marketing Fee

#* Strategic Plan
# New marketing
_Initiatives

# Bed & Breakfast
Operators Netw

#* Joint training an
networking
Initiatives




Performance Measures

Service

2006

Information Centre visits/email/phone

16,039 +21% -(5348 weekends)
(1537 phone - 346 Email)

Website Hits 4,280,121
Website Visits 191,267 + 84%
Volunteer Hours 1604

Souvenir requests groups/individuals
Out of Country requests

194 requests
80,722 participants 81 out of country

Pins distributed 12,711
Advocacy —support letters 8 letters

Sports Events/Tournaments served 61
Conventions served 41

Public Relations - 11 displays
Displays/Presentations/Events 6 presentations 47 Events
Partnership contributions — coop ads, $85,000

sponsorships, in kind, grants




Performance Measures

Service 2006
# print materials (total number of public pieces) 125,000
# of Welcome to Burlington New Resident Pkgs 120
# media stories/interviews 13
# ads placed 25
# of photo requests 13
# tourism partners 202
Attraction attendance figures (not all partner SYASARS
information provided)
Total number of group tours at attractions 1528

Accommodation occupancy (not all partner
information provided)

Hotels —58.68%

Aver. Daily Room
Rate $107.57

B&Bs — 26%




BURLINGTON

Visitor Guide 2006-2007

# Great Summer
Drives NEW!

#* Visitor Survey
Program NEW!

# Displays/Posters
NEW!

# Coupon Book NEW!
#* Visitor Guides

tourismburlington.com  1.877.499,99(

Start Your Drive with a Click!

#* Tear Maps T
# Meeting Planners
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2006 Events

# Tourism Open House—
200 attendees

#* NEW! Ambassador
Al outa isiorSurvey fo yourchance o Industry Training - 97

WIN a BURLINGTON PRIZE PACKAGE
Valued at $50 g rad uates

—— | » Ambassador Award —

Ribfest organizers John
Thorpe & Dr. Robert
Peeling

NEW! sponsor IKEA

.....




DMF Marketing Plan 2007

#* 2 contract staff started
April to implement plan

# Expanding Leisure
Travel/Events — Guides,
ads, websites

# Redesign collateral
material

#* \Website redesign

# Research Sport Tourism,
Mtg/Conv. Travel Trade

# Expanded presence
Trade shows, displays




2007 Events

# 2006 Tourism
Ambassador Award
Recipient Gord
Langford

# Tourism Tools
Workshop

# Open House

# Ambassador
Training

#* Fall Partners
Meeting
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Thank you for your support
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