A‘ THE BURLINGTON

PERFORMING
ARTSCENTRE Experiences that inspire



http://www.burlingtonpac.ca/

The Burlington Performing

Arts Centre

The Venue
*The Main Theatre
730 seats (712 for music)
*The Community Studio Theatre
225 seats
*The Family Lobby
5,000 square feet

Two primary areas of focus
*Rental Operations &
*Professional Presenting Series



Presenter
Presentation Notes
 Project is 80% complete
 On time and budget
 Substantial completion by July 2011??
 Total completion September 2011
 LEED Certification



Programming Strategies Lt

Artistic Goals
— Premiere theatre recognized across Canada
— New and meaningful experiences
— Introduce children and their parents to the arts
— Community partnerships
— Outreach opportunities

2011/ 2012 Programming Season

® (Qctober to November

— Open Houses, community events, school performances, professional presenting
programs

e Opening week - November 27 — December 3
— Opening celebrations and professional presenting programs

e Programming continues to April 2012


Presenter
Presentation Notes
Programming Principles:
 Developing a sustainable program mix
 Something for everyone
 Diversity of programs
 Programs will be distributed throughout the year
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